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The volume is rich in diversity of methodologica&pistemological and ontological orientations andietg of
approaches in organizational and managerial infmvand brings together some of the world’s leadinigkers,
academics and professionals who contribute a cdmepsive picture of the field. It starts from theeadthat
innovation is the cornerstone of human progressairal free and democratic world, and in so beihgs ialways
enmeshed, as a term, into the social context akgistors and enablers. In the introduction tolibek, the editorg
outline a basic, yet clear framework of the concefpinnovation and of “making innovation” which aWs for
multiple layers of analysis (individual, group, argzational, inter-institutional and social) fronuliiple zones of
experience. It cannot be fully understood outsidallacomprehension of its temporal-spatial projgesriand essenc
as a quality of experience and action. The globahemic downturn has meant that businesses havedwvate to
survive, grow and develop. The paradigm of innarais not just about ideas, it is the successfplémentation of
ideas that lead to more value, it is as much apoatess and practice innovation as it is aboutyewgganization’s
culture (how it operates internally and interactthwther organizations and its customers) and tinmovation as g
fundamental responsibility of business in contimeaewal and change.

The volume'’s initial inspiration stems from Birkimesw et al.’s (2008) paper in the Academy of ManageniReview,
because, as editors indicate, they gave a meamdgaasense of unity to what other theorists andamebers of
management and organizations have considered jf@stug in organizational and managerial innovatiesearch,
However, it draws significantly on other path-briegkworks on managerial innovation (Hannah 1974 fFkitand
1979; Damanpour, 1987) as well as on challengisgyes such as William Lazonick and David J. Tee(2(4 2).
The Handbook is structured in three parts: Parhdovation as Managerial Techniques, which focuseshe
importance and effects of management innovationpmduct and process innovation outcomes at market
industry-level (Mol and Birkinshaw), network-baseshd technology-enabled (Besant and Leming), innglV
associations between engagement and innovatiorriKegas and Valikangas), accounting controls (Beednd
Runnall), division of labour (Swann) or self-managiteams (Vaccaro, Volberda and Van Den Bosch).

psychological perspective on managerial innovategerding motivation to change and confidence ipeeence af
organizational levels (Patterson, Kerrin and Ziagyrand the educational focus on practice in bgsisehools an
management skills and competences (Agarwal, GredrHall) all underpin various emerging multidisaialry and
fresh perspectives to the concept.

Part 2 Innovation as (Practical) Emergence brihgspractice perspective in close-up, by stressiegrhportance of
participation and connection (Carlsen and Sandélangbrovisation (Dehlin), surprise (Cunha, Cleggl&Rego) or
implementation (Damanpour, Chiu and Maggelsen)eiaping innovation alive. The tension between trecéssary
order” or organizational bureaucracy on the onadhand the innovative openness to support leamiginnovation,
on the other, are discussed in relation to comrasif practice (CoPs), seen as emergent spacee Wwhewledge
exchange can take place away from organizationadtcaints (Josserand and Villeseche). Such CoPmavers in
organizational innovation for intra- and inter-ongaational knowledge sharing and creation.

Part 3 Innovation as Narrative includes works exdamg the relationship between organizational inioveand the
narratives attributed to them. The culture of peuien and the managerial efforts of a controvétsitorical figure,
Rumkowski, considered as an individual innovatom@nagerial practice in an organizational contdxinditary

occupation are addressed on historical, persomhtlanision-making levels (Rapport) and suggestuatiee ways of
turning management and organizations discoursespetsonal intentionality mediums. Such organizetigoractice
codes can be legitimized by constantly construeted reconstructed narratives, which, in Byorkend kiydle’s
views, are enabled by three mechanisms for contimwmnstruction of professionalism within the oiigation.

Finally, the Bayer experience (Thomas and NortHdotimgs the practitioner in managerial innovatiorthe fore and
tells the story of how the organization has beeitednaround a common vision and culture, enthusiasgbout
innovation and change.

The volume presents a vibrant and challenging pictaf methodological, epistemological and ontolagi
orientations in the field of managerial innovati@xamining processes and practices without suggesthich is
right, wrong or should be privileged and herein dgldeled value of the book lies. The Handbook remaimessentia
resource for all researchers, practitioners andestis alike as well as a comprehensive, ambitiovedcome
compilation of the patterns of organizational ammhagerial innovation (and development) acrosgltize.
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