A WORD FROM THE EDITOR-IN-CHIEF

New learning methods — such as Problem Based Legriiroject Based Learning, Computer Based Learmttg — have been
intensely promoted lately in higher education tgibns worldwide, also considering their relevamsea specific and necessary
support for the learning process, as well as fersif-assessment and implementation of theordtiwalledge. In this respect, the
virtual world provides an optimum context for higldfficient a learning process. The expansion dfiai laboratories represents an
equally efficient and effective investment for fdlids of study. This new technology — charactatibg maximum flexibility in the
process of learning and quick access to the changgsnodernization entailed by scientific or tedbgiral progress — provides the
opportunity of intensive use of specialized virtladdoratories to all knowledge creators and beizafes.

These laboratories enable the user to become &milith the virtual equipment and processes fatdd by modelling and
simulation methods.

Any appropriate technical endowment of conventioaehdemic laboratories represents an excessivglgnsive alternative
unlikely to be chosen by any university, howevehrin financial resources. Not even the budgehefwealthiest countries could
financially support the annual acquisition of statg¢he-art equipment generated by the latest ath&m science and technology.
The costs incurred by an updated technical endowmenld be unimaginably high, thus the best sohui® the development of
virtual laboratories, particularly for bachelor deg study programs.

A complete learning process, though, can neverdméeweed solely in virtual laboratories hence paghips with the business
community are a prerequisite for the acquisitiod anplementation of state-of-the-art equipment.

In view of achieving competitiveness, organizatiare committed to accomplishing quality productsthwnaximum output
coefficient and minimum cost, therefore they ardlimg to purchase the cutting edge technology, pongint and installation,
whereas higher education institutions should bmarily focused on know-how creation and dissemamatd economy, according
to the principles of any win-win partnership.

Let us not forget, therefore, that change triggeogress and it is also the result of innovatioth entrepreneurship.

We may conclude that the innovative capability mbaganization is given by:

» the ability of an organization to adapt and implatrsuccessfully and sustainably new ideas, prosesse products

» the significant set of features of an organizathwat facilitate and support the innovation stragegi

» the ability to mobilize knowledge through all actd@nvolved in the innovation processes.

The development of a culture of innovation requiaebealthy thinking on behalf of all stakeholdergolved in the process of
information creation and its capitalization intcokvledge, i.e. new products and technologies.
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