
3 
 

 
Management of Sustainable Development Sibiu, Romania, Volume 12, No. 1, June 2020 

            

 

 

 

A WORD FROM THE EDITOR-IN-CHIEF 

 
Prof. Camelia OPREAN - STAN, PH.D 

“Lucian Blaga” University of Sibiu, Romania, camelia.oprean@ulbsibiu.ro  

 
 

Sustainability is a subject of considerable discussion in literature, both conceptually and empirically. Research has 

shown the value of sustainability at business, national and global level. Sustainability is a central factor in the 

policies of people, organisations and governments. 

Corporate sustainability can be seen as a modern concept in the area of corporate governance, as an alternative to 

the conventional model of growth and benefit maximization. While corporate sustainability recognizes the 

importance of corporate growth and profitability, companies must follow the priorities of society especially those 

related to sustainable development-environmental conservation, social justice and equality and economic 

development. The combination of these factors would enable businesses to become profitable by achieving long-

term growth goals, increasing productivity and optimizing shareholder value. 

The idea of sustainable growth does not have a long-standing meaning in the literature. Sustainable growth has 

different definitions for different individuals and groups of people. However the most important innovations were 

from two viewpoints, one financial and one social.  

From a financial viewpoint, sustainable growth means affordable growth that can be profitably sustained for future 

benefits. The idea of sustainable corporate growth was popularized by Higgins in 1977, when he first suggested 

using the sustainable growth rate model to describe the realistic limits of the optimum development of rising 

companies. Higgins describes sustainable growth as the percentage of annual revenue growth that is consistent with 

the financial policies of the organization. The sustainable growth rate model illustrates whether or not the company's 

planned development strategy can be funded within current financial parameters. More precisely, the purpose of 

the sustainable growth rate is to describe 'the highest annual rise in the percentage of revenue that a business can 

manage either without issuing equity or without altering its financial policies.' Therefore the value becomes the 

limit around the organization's sustainable growth rate and falls sharply as the real growth exceeds the sustainable 

growth rate. However in the current global competitive context, merely optimizing growth will help the organization 

achieve its short-term goals, but not its long-term goals, which it seeks to mean value creation. 

All the theories and economic models developed so far, including this one, were developed during a time of resource 

abundance, when natural resources were abundant and carbon emissions were minimal. However these models did 

not take into account environmental problems, only labor and capital. For this reason, financial philosophy does not 

take natural resources into account, and their subsequent depletion is ignored. These models are still commonly 

used, but they are no longer appropriate. We are currently in transition to a low-carbon, circular economy in order 

to address environmental challenges. While an early transition allows for a gradual change of our patterns of output 

and consumption, a late transition can trigger abrupt shocks and lead to a deadlock in assets that will lose their 

productive value. 
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In recent years, significant attention has been paid to the close links between industry, ethics and economic growth, 

and to how businesses not only have obligations to their shareholders, but also to society as a whole. Today, 

companies are gradually acting responsibly in search of income. As a result, the second viewpoint of sustainable 

growth, that of social responsibility, is becoming increasingly relevant for all businesses around the world. 

Strategically, value creation is the ultimate mission of everything that we do. Recent innovations suggest that the 

dedication of companies to ethical actions can be a transformation of the enterprise into a genuinely sustainable 

business that adds value to the business itself, society and the community. The principle of sustainability and 

corporate responsibility is therefore related to enhancing economic growth, operational productivity, superior 

quality, creativity and competitiveness. 


